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Abstract 
 
The adoption of social media in promoting cosmetic brands had changed the traditional approach to 

creating value for consumers, which subsequently improve the firms’ financial performance. With the 

organic skincare brands, the research empirically examined to what extent and aspects the business value is 

shaped by social media promotions. The research findings from the quantitative analysis suggest that the 

business value could be created through curation, collaboration, and creation in social media marketing. 
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