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Abstract

Small and Medium sized enterprises (SMEs) have proven to be the backbone of Indonesia's economy. It

gives contribution to 60.34% to Indonesia GDP, 99.9% of national economic and 97% employment.
Indonesia is known to be one of the most social media users. There is gap of studies to understand the

role of digital marketing (DM) and dyanamic capability (DC) on influencing the performance of SMEs in

Indonesia (SP). This study aims to give empirical evidence about three hypothesis. First is dynamic

capability has a positive direct influence on SMEs performance. Second one is dynamic capability has a
positive direct influence on digital marketing capability. The last one is digital marketing capabilys has

a positive direct influence on SMEs performance. © BEIESP.
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